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ABSTRACT 

Television plays a complicit role in bringing about socio-cultural changes in any society, either 

implicitly or explicitly, by communicating to the general public. The sample size consisted of 

200 adolescents using convenient random sampling techniques, both males and females from 

four major cities of Punjab. The participants selected for the research were both the school and 

college going adolescents of 9th, 10th, 11th and 12th grade aging between 14 to 19 years. The 

selected schools and colleges were located in different socioeconomic classes of the society to 

ensure the representation of all the major socioeconomic classes. The semi-structured interviews 

were conducted on the basis of suggestion emerged from the initial step of the research (survey 

design). Interpretative Phenomenological Analysis (IPA) was used to categorize data into codes 

and then to generate important themes out of it. On the basis of the previous results emerged 

from survey research and semi-structured interviews, the questions were developed from the 
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focus group discussion. Grounded Theory (GT) was used as a qualitative strategy to generate a 

theory of media influence on adolescents with respect to reality shows. 

Keywords: Culture, Interview, Focus Group Discussion, Interpretative Phenomenological  

  Analysis, Grounded Theory. 
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INTRODUCTION 

Mass media have cultural repercussions on its viewers and TV has the strongest impacts amongst 

its number of platforms. Television plays a complicit role in bringing about socio-cultural 

changes in any society, either implicitly or explicitly, by communicating to the general public. 

Diverse studies conducted in behavioral sciences scientifically proved that television engraved a 

profound impact on its viewers especially on youth. The advancement in telecommunication 

technology paved a way for television boom. If one throws a glance on one of the empirical 

study of social impact of television on urban youth in Karnataka, Agarwal (1977) has conducted 

the research on the impact of SITE on Indian youth. He stated that “satellite communication is 

useful for the growth of adolescents.” He also discussed many views for the effective use of 

television media in the personality and behavior development of an adolescent. If we take a 

quick look into the book of history, in earlier times culture was communicated by traditional 

institutions like family and peer groups, now mass media has evolved as self-contained cultural 

stimulators with their far reach and popularity. Culture is that integrated system of socially 

acquired values, beliefs and rules of conduct which delimits the range of accepted behaviors in 

any given society. Globalization is one of the products of mass media and its utterly redefined 

the parameters of various cultures across the globe. The new phenomenon in the society is 

created by mass media is cultural globalization. In the viewpoint of standard shift of media site, 

Globalization has gained much attention, particularly in terms of cultural invasion. Globalization 

has led to dismissal of trade barriers, more and more people have access to goods and service 

that are produced in different parts of the world. The stronger the productions and their reach is 

more is the manipulation of that particular genre. The people and the culture of Pakistan has 

gone through this germination of globalization and alteration of culture. Television, wide 
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spreading cable networks and mushroom growth of different channels has induced a mind shift 

of people from one culture to another. Cable TV and rapidly emerging channels catalyzed the 

process of cultural shifts. Globalized Television has redefined the parameters of culture among 

Pakistani masses, especially among the Televised Youth (adolescent) and paved the way for a 

Cultural shift. Both India and Pakistan have their individual and historical cultures. Pakistan was 

founded on 'Two Nation theory’, which simply means that Muslims are a nation by any 

definition with their own beliefs, culture and history and thus must have their own homeland. 

Moreover, it stated that Muslims and Hindus were two separate nations by every definition, and 

therefore Muslims should have an autonomous homeland in the Muslim majority areas of British 

India for the safeguard of their political, cultural, and social rights. Consciously or unconsciously 

the globalized television has brought about significant changes in people’s attitude, Lifestyle, 

behavior, etc., the various elements of culture. Thus globalized TV has become cultural theme, 

thus surpassing the individuality of many age old cultures. This study will probe into tracing 

different cultural implications of television on youth (Adolescent) in context of watching a 

reality show produced across the border and broadcasted in Pakistan. Cultural integration, which 

is an important part of globalization, has tremendously resulted in fading away the cultural 

boundaries.  

Television is entertaining and cultivating its viewers with its explicit artistry and hypnotizing the 

minds of millions with its own niche. This cultural globalization has created cultural 

homogeneity and it has replaced the particular cultural identity of under developing nation such 

as Pakistan. This study will probe into the impacts and influences that a newly emerging genre, 

Reality Television has on the cultural values and modification of norms among Pakistani youth. 
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It particularly tackles the impact of reality shows on eastern community, especially Pakistani 

youth (adolescent viewers).  

Many youngsters tend to believe that reality shows are explosion of the 21st century and might 

have developed recently. Whereas as historical evidences reveal that shows of both the past and 

present had their roots in radio or are rip offs of earlier programs. One of the major effects of 

such programs may be the gradual transmission of norm and values from a realistic environment 

for the viewers, ultimately cultivating those realities in the minds of the viewers. This study will 

speculate current trends in cultural behavior of adolescent age in Pakistan, radically linked with 

their awareness about a foreign culture, moreover, their exposure to different Indian productions 

and TV programs. Such foreign media content has cultivated many norm and values from other 

society slowly and gradually into the Pakistani society. Cultivation theory was not developed to 

study targeted and specific effects such as watching Superman will lead children to attempt to fly 

by jumping out the window but rather in terms of the cumulative and overarching impact that 

television has on the way we see the world in which we live (Morgan and Shanahan, 2010). 

Cultivation theory is the one that affirms the view that television has great influences on personal 

values as well as societal perceptions, as dominant program content get incorporated and 

absorbed into personal value structures with the passage of time. Because content analyses have 

shown that materialism is frequently and auspiciously portrayed in television programming 

(Guinn and Shrum, 1997).  

 Gerbner (1968) conducted a survey to demonstrate this theory. From his results he placed 

television viewers into three categories; light viewers (less than 2 hours a day), medium viewers 

(2–4 hours a day) and heavy viewers (more than 4 hours a day). He found that heavy viewers 

held beliefs and opinions similar to those portrayed on television rather than the real world which 
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demonstrates the compound effect of media influence. Most of the media, researchers agree to 

the fact that TV is very much different from other mass media for its wide/greater reach and 

variety of audiences having consistent exposure either in continuity or with breaks. A TV viewer 

without any exception receives and absorbs the bombardment of messages, cultivating something 

on the minds of the viewers; further TV is known to be a major source for primary training 

media for our youngsters as in the past there were some other sources. 

LITERATURE REVIEW 

Hill (2005) in her book ‘Reality TV’ described the concept of reality TV that initially it was just 

used for law and order famous program that includes a variety of scenes showing cops on duty 

but slowly and gradually reality TV became highly successful on television in 90’s and early 

twentieth century. She further described that there is a wide range of realty TV programs that 

covers a vast variety of topics from health care to hairdressing, from people to pets and follow 

different formats, all over the world, either it is UK or Uruguay some population love watching 

Reality TV and some might hate it, but its value and its popularity cannot be denied at any cost. 

Hill (2005) further explained such reality shows like ‘Big Boss” along with light and pleasant 

entertainment also proved a source of setting trends in many social norms and values of the 

culture in which it was produced. The concept of reality TV is associated with capturing 

maximum no of audience for a number of reasons in the view of Annette Hill in her book 

‘Reality TV’ (audience and popular factual TV), “Reality TV is a catchall category that includes 

a wide range of entertainment programs about real people. Sometimes called popular factual 

television, reality TV is located in border territories, between information and entertainment, 

documentary and drama” (Hill, 2005). 
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As reality shows have been a matter of great interest and discussion during the last few years; 

achieving a very high level of popularity among almost all age groups particularly youngsters 

due to a number of reasons. These reality shows are drastically changing the media production 

trends as well, and a visible shift in cultural values and norms is seen. Theses reality shows have 

captured the attention of many scholars working in the same arena. Moreover, having a glimpse 

about the reality show its self in view of by Marie-Laure Ryan in the article “From The Truman 

Show to Survivor: Narrative versus Reality in Fake and Real Reality TV, She narrated that 

people are very curious to see the real attitudes of human beings and hopes to see the non polite 

side of theirs, the slogan used for MTV show The Real World is itself a strong motivator for 

watching shows like Survivor and Big Brother (Ryan, 2001). 

According to this conception, reality is happening within flashes among the people in the show. 

Paul Romer, a producer of Big Brother claims that “We don’t see real life in these series but 

sometimes, we touch on real personalities. There is a momentary reflection of the real self—and 

those moments make great television” (Sella, 2000). If we look at origin of “Big Boss” it is the 

adaptation of a western reality TV show “Big Brother”. The Edward Croft Dutton writes in his 

article “Big Brother, Pilgrimage and the Ndembu of Zambia: Examining the Big Brother 

Phenomenon through the Anthropology of Religion” that he called Big Brother as a kind of 

modern pilgrimage which helps in the understanding of it demand, he further argues that in some 

other aspects a pilgrimage would not be a suitable comparison (Dutton, 2006). 

Mendick and George (2010) wrote in their article “Language, Power and Reality TV: the 

dynamics of race, class and gender in the UK Big Brother Jade-Shilpa Row called Reality TV a 

social phenomenon which is followed and consumed by the thoughtless general public. they 

argued on the argument that Reality TV is important cultural form and vital for researchers and 
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teachers. Moreover, they explained that Reality shows like Big Brother plays major role in the 

manufacturing of a celebrity, as celebrities before coming to the show already have earned fame 

and have achieved status through their abilities in acting, music, sports or other diverse field of 

art or industry. While some shows seek and welcome such abilities or talents such as X Factor 

and Britain’s Got Talent. they stated that “unlike these shows, Big Brother emphasizes and 

celebrates those who are known simply for being known.” If we talk about the effects of these 

TV reality shows on the cultural interpretation, Gerbner (1969) stated in his article, "Cultural 

Indicators": The Analysis of Mass Mediated Public Message, that A word on cultivation, I use 

the term to indicate that my primary concern in this discussion is not with information, 

education, persuasion, etc. or with any kind of direct communication effects. He further related 

perception of reality with the reality perceived through these TV shows as such shows are 

injecting different opinions and interpretations purposefully, he shows concern with which 

different individual who develops different interpretations as a response after watching particular 

Reality show (Gerbner, 1969).  

About Big Boss, Afzal (2010) tells us the origin of big boss that it was based on the format of big 

brother developed by John de Mol, she talked about how much famous it is in India as well as in 

Pakistan and up till now five season of big boss are on aired and remained very popular in both 

countries.. She clearly wrote that after all the efforts participants still need public votes to be 

finally selected as winners. This shows the commercial aspect of these shows as in the final week 

only one will be declared as the winner and that is dependent on public votes, winner will the 

one whom public want to be. She argues about the effects of this reality show on our youth that 

foreign media has played a major role in influencing our youth and inculcating this thought that 

there is no harm in getting influenced by other cultures like coming in contact with Indian culture 
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or western media no matter if they are portraying the violence or showing obscene images. She 

further wrote that telecommunication authorities are second main saviors as they can sensor or 

cut unwanted parts from the show probably and Pakistan Telecommunication Authority (PTA) 

plays a major and positive role regarding this issue. They can set strict rules and code of ethics 

for television, media and cable operators (Afzal, 2010). 

 

This discussion leads to the following competing alternative hypotheses against the null 

hypotheses (H0). 

HI: More exposure to TV reality shows leads to inclination towards a particular culture. 

H2: More exposure to these reality shows leads to a more globalized culture. 

1. Methodology 

Mass media research involves different types of research designs, few originally from media 

perspectives and some from other disciplines. These research designs are often universal i.e. 

taken and could be applied in all social science discipline with few variations. Among many 

different research methods in media research widely used methods are content analysis, case 

study, survey, primary data analysis and above all vitally looking into  media effects study are 

cross-cultural, inter-cultural methods and working with information already available i.e. 

primary data analysis. Cross-cultural research tends to investigate norms, values, attitudes, 

customs, and practices that require knowledge of other societies and cultures. Triangulation 

methods help researcher to withstand the critique during the implementation and execution of a 

particular study. Statistical sampling depends on the study sample to develop general laws which 

can be generalized to the larger population. The benefit of results acquired from random 
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sampling is that the findings have greater opportunity of generalization. Whereas qualitative 

research, due to its in-depth nature of studies and the analysis of the data required, usually relates 

to a small, selective sample (Cormack, 1991). A weakness of this can be suspicion that the 

researcher could have been influenced by a particular predisposition, affecting the 

generalizability of the small scale study (Bryman, 1988).  

Quantitative research demands random selection of the sample from the study population and the 

random assignment of the sample to the various study groups (Duffy, 1985). The sample size 

consists of 800 adolescents, both males and females from public and private schools and colleges 

after taking permission from administration, located in four major cities of Punjab, which are 

Lahore, Faisalabad, Rawalpindi, Gujranawala of concerned school and colleges. It has been 

ensured that the sample contained the equal representation of both genders. The participants 

selected for the research is school and college going adolescents of 9th, 10th, 11th and 12th grade. 

The age ranges of the participants from 14 to 19 years. The selection of the participants is based 

on convenient random sampling techniques.; The selected schools and colleges are located in 

different socio-economic statuses of the society to ensure the representation of all the major 

socio-economic classes. The semi-structured interview schedule are being developed on the basis 

of suggestion emerged from the initial step of the research (survey design). The questions are 

based on the format of open –ended questions.  A convenient sample of approximately 25 to 30 

students is selected from the above used sample of students in survey research. Interpretative 

Phenomenological Analysis (IPA) is used to categorize data into codes and then to generate 

important themes out of it. On the basis of the previous results emerged from survey research 

and semi-structured interviews, the questions are developed for the focus group discussion. The 

selection of the experts is based on the representation of all the majorly involved stakeholders 
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within the scope of present research e.g., experts in broad cast media productions to etc. 

Grounded Theory (GT) is used as a qualitative strategy to generate a theory of media influence 

on adolescents with respect to reality shows. 

 

RESEARCH METHODOLOGY  

 

Sampling  

In the current study, 300 students of class 9th, 10th, 1st year and 2nd year completed the 

questionnaire. Each of the 300 respondents reported watching at “Big Boss”: A Reality show was 

examined in the current study, and students with no history of watching the show were not 

included In the study. The decision to use college students as participants was based on evidence 

presented in prior reality-based television studies which indicated that the primary age 

demographic for realitybased programming is college students between the ages of 15–24 

(Andrejevic, Downloaded by [Cornell University Library] at 22:14 11 November 2014 464 Journal 

of Broadcasting & Electronic Media/September 2009 2003; Nabi et al., 2003; Oliver & Armstrong, 

1995). The mean age for the current study was 18.2. In the sample, 34.8 % of the respondents (240) 

were male, and 65.2% were female; 74%  were from Karachi  9.9%  were from Lahore, 9.4% were 

from Islamabad, 2.3% were from other cities of Pakistan. Instrument The questionnaire was 

composed of a section asking 23 specific questions about why respondents watch reality-based 

programs in general (GS), three sections (see below for details) asking them to respond to specific 

questions about their reasons for watching the three reality programs used in this study (GO), and 

two sections asking them about their television viewing habits and demographic questions. Because 

the current study focused on competition-based reality programming, a cover page was attached to 

the questionnaire that more clearly defined competitionbased reality shows. Additionally, examples 
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were given to illustrate what were and what were not considered competition-based reality shows. 

For the GO measurements, respondents were asked to complete the 23 questions for the specific 

reality shows only if they watched that particular show. The ratio of males to females for The 

Bachelor/Bachelorette is expectedly more heavily slanted toward females because of the nature of 

the program, and the show’s target audience, which is primarily female. 

DATA ANALYSIS  

Four factor analyses were run for the current study, including one on the Girls and three on the 

Percieved transformation. Varimax rotation was employed as a means to better account for the 

correlations between factors. In each analysis, a five-factor solution was determined to be the best 

fit for the data. Also in each case, the factors in all four analyses had eigenvalues greater than 1.0, 

which explained 63.41% of the total variance for the Observed transformation, and between 64.31 

and 66.76% of the total variance for the Percieved transformation. Three items were eliminated 

from the factor analyses because of low commonality scores within the five factors. Those items 

included, ‘‘I feel compelled to watch,’’ ‘‘I like to see people in situations I can’t see anywhere else,’’ 

and ‘‘To see people performing the outrageous stunts/challenges.’’ The remaining 20 items were 

grouped into the five factors shown in Table 1. The minimum requirement for an item to load into 

one of the factors was .50, as this is considered ‘‘practically significant’’ (Hair, Anderson, Tatham, & 

Black, 1998). This factor structure obtained for the Observed transformation is different from that 

of the factor structure obtained in any of the Percieved transformation factor analyses. One 

interesting development that was observed between the Observed transformation and Percieved 

transformation analyses was the low loading score for the Percieved transformation item which 

implied that each of the three specific reality shows ‘‘Is different than anything else on TV.’’ While 

this factored into what will be referred to as the personal utility factor for the Observed 

transformation, it failed to factor statistically for any of the Percieved transformation. One proposed 



13 

 

 

explanation for this phenomenon is that viewers see reality television (as a genre) as unique, but 

specific reality television programs are beginning to oversaturate the market and lose their 

uniqueness. The first factor derived in the Observed transformation analysis consisted of five items 

that accounted for 33.714% of the total variance (eigenvalue D 6.743), and contained items 

focusing on the ability of viewers to imagine themselves as participants. This factor (vicarious 

participation) suggests that one of the primary motivations for viewers to watch these types of 

shows is to imagine how they would act and adapt in the situations presented. The second factor 

(perceived reality) had four items that reflected the viewers’ beliefs and attitudes towards the level 

of authenticity presented on realitybased shows (eigenvalue D 1.727, explained 8.634% of the total 

variance). The third factor (pass time) consisted of items indicating that viewers used reality-based 

programming to occupy and pass time when nothing else worth watching was available (eigenvalue 

D 1.549, 7.743% of the total variance explained). The fourth factor (personal utility) is an 

amalgamation of items that lend themselves towards providing the individual viewer with 

something. Items depicting personal relaxation, providing a unique form of entertainment, and 

surrogate companionship were all included (eigenvalue D 1.466, 7.331% of the total variance 

explained). The fifth factor (social utility) contained items relating to the use of reality 

programming as a means to facilitate social interaction (eigenvalue D 1.199, 5.996 of the total 

variance explained). It should be noted that within the context of this factor analysis, the highest 

loading item (‘‘It is what everyone else likes to discuss,’’ .829) . 

 

CONCLUSION 

Overall, the examination of reality-based television through the uses and Transformation  approach 

provided a better understanding of what these shows provide and what viewers take away from 
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them. The application of this research, both in an academic environment and in the business world 

of reality shows, is extremely pertinent as reality shows continue to be ratings juggernauts. As Big 

Boss continue to dominate prime-time line-ups, the proliferation of reality television seems 

assured. While this study was exploratory, the results indicated that future research in this area 

may yield significant and vital information towards better understanding the role reality television 

plays in the contemporary cultural climate. 
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